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ABSTRACT 

This study examines customer satisfaction levels for Apollo Tyres compared to other Indian tire 

brands. Customer satisfaction is crucial for business success, as it affects brand loyalty, repeat 

purchases, and positive word-of-mouth. The research analyzes factors like product quality, brand 

reputation, pricing, customer service, innovation, and after-sales support to understand what influe-

nces customer satisfaction. The findings offer insights into customer satisfaction in the tire industry, 

specifically comparing Apollo Tyres to other Indian brands. The results provide practical 

recommendations for Apollo Tyres and other industry players to enhance customer satisfaction, 

strengthen brand loyalty, and improve overall competitiveness in the market. 

Keywords: Customer satisfaction, Apollo Tyres, Indian tire brands, product quality, brand 

reputation, pricing strategies, customer service, innovation, after-sales support, mixed-method 

research. 

 

INTRODUCTION  

In modern aggressive market, consumer pride plays a pivotal function in determining the 

achievement and sustainability of agencies. It is widely recounted that happy customers are much 
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more likely to grow to be repeat customers, emblem advocates, and contribute positively to a 

agency's backside line. Understanding and measuring client pleasure is therefore essential for 

corporations to identify regions of improvement and stay ahead within the market. 

The automotive industry is one of the sectors in which purchaser delight holds good sized 

significance. Among the numerous additives of vehicles, tires are essential for making sure 

protection, performance, and normal using enjoy. Apollo Tyres, a distinguished participant in the tire 

production enterprise, competes with numerous different hooked up manufacturers within the 

marketplace. 

This studies paper targets to behaviour a comprehensive look at of customer delight with Apollo 

Tyres and its competitors. By evaluating various factors together with product , pricing, emblem 

belief, customer service, and average enjoy, this have a look at seeks to advantage insights into 

customer options and perceptions concerning tires from unique manufacturers. 

The Indian tire industry features a mix of domestic and multinational players, competing across 

various market segments.  

Objective of Study:  

Assess Customer Perception 

Evaluate customer pleasure stages with Apollo Tyres in terms of product nice 

Identify Key Factors of Selecting Apollo Tyres 

Investigate factors influencing  repeat purchases amongst clients of Apollo Tyres and competing 

brands. 

Scope of Study: 

The scope of this observe consists of assessing customer satisfaction with Apollo Tyres and its 

competition, focusing on factors together with product quality, pricing, customer service, emblem 

notion, and normal revel in. 

2. LITERATURE REVIEW 

B. Theeban Kumar, M. Mahalakshmi, (2015), Satisfaction is a person’s feeling of pleasure or 

disappointments results from comparing products of outcome in relation to his or her expectation. 

The process whereby the individual deciding whether, what, when, who, from whom to purchase 

goods and services can be termed as customer behavior. The main objective of the study is to 

conclude the customer satisfaction towards Apollo tyres limited. The majority of the sample 

customers are using Apollo tyres. In order to sustain market, the company should adopt technical 

advertisement in the product. 

Ms. Renu Gulia (2014), The “tyre industry” in India grew slowly until 1970’s when there was a 

spurt of companies entering in the market. This research paper evaluates the position of JK tyres in 

the market and the role of direct and Indirect marketing. Today, marketers are directing their efforts 

in retaining the customer and customer’s base. Their focus has shifted towards the three elements 

and they are people, service and marketing. Most of the industries use information technology to 

provide best services to their customers. Automotive market in India seems to offer opportunity for 

growth and its hopeful of increasing market share in high performance tyre segment. 

Kaushik Mahalder, Sarbani Mitra 
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IUP Journal of Brand Management 19 (3), 54-79, 2022 

The paper determines the market share of Apollo Tyres in comparison with other heavy duty tire 

manufacturers in West Bengal. It further determines the Customer Satisfaction (CSAT) Index for 

truck/bus tire segment. Finally, the study ascertains the relation between market share and CSAT 

index. As per fitted tires in 500 truck/bus and 483 dealers in different markets (Dhulagarh, Dankuni, 

Haldia, Durgapur, Contai, Krishnanagar, Rampurhat, Dhuliyan, Mathabhanga, Malda, Raiganj, 

Siliguri and Coochbehar) of West Bengal, MRF had the highest market share followed by Apollo, 

Ceat, JK and Continental. As per the customer survey of 500 customers on different operational 

parameters (initial tread mileage, tread wear pattern, casing value, new tire price, claim return, 

service assistance and other parameters) MRF again led with a rating of 4.8, followed by Apollo 

(4.7), Ceat, JK and Continental. Feedback based on CSAT Index showed a similar pattern. Finally, 

this study has found that in the case of the truck/bus tire segment in West Bengal, CSAT index of top 

5 brands is directly proportional to the market share of the brands. 

Berry (Bart Allen) and Brodeur  between 1990 and 1998 defined ten 'Quality Values' which 

influence satisfaction behaviour, further expanded by Berry in 2002 and known as the ten domains 

of satisfaction .These ten domains of satisfaction include: Quality, Value, Timeliness, Efficiency, 

Ease of Access, Environment, Inter-departmental Teamwork, Front line Service Behaviors, 

Commitment to the customer and Innovation. These factors are emphasized for continuous 

improvement and organizational change measurement and are most often utilized to develop the 

architecture for satisfaction measurement as an integrated model.  

Parasuraman, Zeithaml (Leonard L) between 1985 and 1988 provides the basis for the 

measurement of customer satisfaction with a service by using the gap between the customer's 

expectation of performance and their perceived experience of performance. This provides the 

measurer with a satisfaction "gap" which is objective and quantitative in nature. Work done by 

Cronin and Taylor propose the "confirmation/disconfirmation "theory of combining the "gap" 

described by Parasuraman, Zeithaml and Berry as two differentmeasures (perception and expectation 

of performance) into a single measurement of performanceaccording to expectation.  

Garbrand, customer satisfaction equals perception ofperformance divided by expectation of 

performanceThe usual measures of customer satisfaction involve a survey with a set of statements 

using a LikertTechnique or scale. The customer is asked to evaluate each statement and in term of 

their perceptionand expectation o pertormance o the organization being measured. 

3. PROBLEM STATEMENT 

The problem addressed in this study is the need to understand and improve customer satisfaction 

levels with Apollo Tyres and its competitors in the tire manufacturing industry. Despite Apollo 

Tyres being a recognized brand, there are challenges and areas of concern that require attention to 

ensure sustained customer loyalty and market competitiveness.Uncertainty regarding the overall 

customer experience and its impact on brand preference. 

These challenges highlight the importance of conducting a thorough investigation into customer 

satisfaction drivers and barriers within the context of Apollo Tyres and its competitive landscape. 

Identifying and addressing these issues will enable Apollo Tyres to enhance its market position, 

strengthen customer relationships, and achieve sustainable growth in the industry. 
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4. RESEARCH METHODOLOGY 

RESEARCH DESIGN: - Research design is the plan or framework used to conduct a research 

study. It involves outlining the overall approach and methods that will be used to collect and analyse 

data in order to answer research questions., for this studies we've got used Quantitative Approach. 

Experimental, designs allow us to check reason-and-effect relationships.  

SOURCES OF DATA For this studies we have used, Primary records and Secondary records. 

Primary Data are being accrued through accomplishing questionnaire.  

 Secondary information is collected from journals,on-line platform. 

DATA COLLECTION METHOD- The questionnaire filled by way of enumerators Google Form 

POPULATION of the research is  “76” the  consumer who are well aware of tyre  

SAMPLING METHOD- : Since every member of the populace has a risk of being selected, 

probability sampling refers to the methodology we utilized in our studies. Mostly quantitative 

research uses it. Probability sampling techniques are the high-quality choice if you wish to generate 

findings that are together with the entire populace.  

SAMPLE DESIGN AND SAMPLING 

Areas of sampling- The area of sampling of this study was conducted in GUJARAT, India.  

Sampling technique- Purposive sampling was used to choose the respondents. 

DATA COLLECTION INSTRUMENT: - • Questionnaire and survey • Document reviews • 
Online platform. 

5. THE FINDINGS AND DISCUSSION 

Table –1 

Table Showing the age group of respondents under the study 

Sr .No Age Respondent % 

1 18-25 47 61.8 

2 25-35 27 35.5 

3 35-Above 2 2.7 

Total 76 100 

 

INTERPRETATION: 

The statistics indicates the age distribution of the respondents who participated within the survey, 

divided into unique age businesses. Here is a detailed description of each age group based at the 

statistics. 

Age variety:18-25 
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   - Number of respondents: 

   - 61.8% percent of respondents. 

   - Interpretation: The number of respondents falls within the age organization of 18-25 years, 

accounting for sixty one.8% of the total respondents. This indicates that more youthful people are 

heavily represented within the survey, which probable reflects Apollo Tire’s customer or user 

demographics. 

Age range: 25-35: 

   - Number of respondents: 

   - 35.Five% percent of respondents. 

   - Interpretation: The age organization of 20-35 years accounted for 35.5% of the overall 

respondents. This organizationrepresents a big proportion of the surveyed population, with a mix of 

young and middle-elderly folks who are used or can afford Apollo tires 

Age: 35-over: 

   - Number of respondents: 

   - Percentage of respondents 2.7% . 

   - Interpretation: A minority of the respondents (2.7%) are aged 35 years and above. Although this 

group is a small fraction of all respondents, Apollo gives insight into the views and stories of older 

individuals with tires 

Overall, the statistics indicates that the survey captures the responses and critiques of more youthful 

age agencies, particularly those aged 18-25 to 25-35. This demographic pattern can also have an 

effect on the translation of the findings, as possibilities and priorities may also vary among one of a 

kind age businesses. However, the inclusion of older respondents additionally provides variety to the 

survey, supplying insights from broader ageist views on Apollo Tires 

CHART SHOWING THE  AGE GROUP OF RESPONDENTS 

 

Table-2 

Table  Showing the source of respondents of buying 

Sr.No Source Respondents % 

61.8 

35.5 

2.7 

0 
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1 Dealer 57 75 

2 Online 17 22.4 

3 Other 2 2.6 

 Total 76 100 

 

INTERPRETATION: 

The facts furnished shows the sources from which respondents purchased their Apollo Tyres, at the 

side of the corresponding quantity of respondents and the proportion distribution. Here is a detailed 

interpretation of every source based on the given information: 

Dealer: 

Number of respondents: 57 

Percentage of respondents:  75% 

Interpretation: The majority of respondents (75%) bought their Apollo Tyres from a supplier. This 

indicates that a vast part of customers select the traditional direction of buying tires from physical 

stores or legal dealerships. 

Online: 

Number of respondents: 17 

Percentage of respondents: 22.4 % 

Interpretation: About 22.4 % of respondents bought their Apollo Tyres on line. This indicates a 

notable however comparatively  smaller section of customers who choose on line structures for his 

or her tire purchases, reflecting a growing fashion in e-trade for automotive merchandise. 

Other: 

Number of respondents: 2 

Percentage of respondents: 2.6% 

Interpretation: A very small percentage (2.6%) of respondents mentioned other resources now not 

specific inside the facts. These assets may want to encompass uniqueness shops, unbiased shops, or 

non-conventional channels. 

Overall, the records indicates that a great majority of respondents choose to shop for Apollo Tyres 

from dealerships, highlighting the importance of bodily shops and provider networks inside the tire 

shopping procedure. However, the presence of on line purchases and different assets indicates a 

diversification in shopping for channels, catering to distinctive consumer choices and shopping 

behaviour

CHART SHOWING THE SOURCE OF BUYING 
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Table-3 

Table Showing Which factors influenced Respondents  to choose Apollo Tyres over other 

brands? 

 

 

 

 

 

 

 

 

INTERPRETATION: 

The statistics supplied outlines the factors that stimulated respondents to select Apollo Tyres over 

other brands, at the side of the corresponding wide variety of respondents and the share distribution. 

Here is a detailed interpretation of every influencing element based totally on the given records: 

 

Quality: 

Number of respondents: 47 

Percentage of respondents: 61.8% 

Interpretation: The majority of respondents (61.8%) mentioned first-rate as a vast factor that 

stimulated their choice to select Apollo Tyres over different manufacturers. This shows that clients 

price the high great and overall performance provided by Apollo Tyres' products. 

Price: 

   - Number of respondents: 36 

   - Percentage of respondents: 47.6% 

Sr.No Factors Influencing Respondent % 

1 Quality 47 61. 

2 Price 36 47.6 

3 Brand Reputation 36 47.6 

4 Recommendation 17 22.4 

5 Warranty 30 39.4 

 Total 166 218.5 
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Interpretation: Nearly half of of the respondents (47.6%) considered charge as an influential aspect 

in deciding on Apollo Tyres. This indicates that competitive pricing performs a role in attracting 

customers to Apollo Tyres' merchandise. 

Brand Reputation: 

Number of respondents: 36 

Percentage of respondents: 47.6% 

Interpretation: An same percent of respondents (47.6%) referred to logo reputation as a key issue in 

their selection. This highlights the importance of a strong and high-quality logo photo in influencing 

purchaser selections. 

Recommendation: 

   - Number of respondents: 17 

   - Percentage of respondents: 22.4% 

   - Interpretation: About 22.Four% of respondents have been prompted by using guidelines from 

others in choosing Apollo Tyres. Word-of-mouth and guidelines from friends, circle of relatives, or 

experts can substantially impact purchase selections. 

Warranty: 

   - Number of respondents: 30 

   - Percentage of respondents: 39.Four% 

   - Interpretation: Nearly 39.4% of respondents taken into consideration warranty offerings as a 

thing in choosing Apollo Tyres. This suggests that assurance insurance and related blessings make a 

contribution to the beauty of Apollo Tyres' products. 

Overall, the information shows that a mixture of factors which includes satisfactory, price, logo 

popularity, tips, and assurance services influenced respondents to select Apollo Tyres over other 

brands. This underscores the significance of more than one factors in shaping patron possibilities and 

decision-making on the subject of tire purchases . 

Chart Showing Which  factors influenced Respondents  to choose Apollo Tyres 

over other brands? 

 

Table-3 
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Table Showing Which Apollo Tyres product(s) do Respondent  currently use? 

Sr.No Tyres Respondent % 

1 Passenger 19 25% 

2 Commercial 21 27.6% 

3 Two Wheeler 34 44.7% 

4 Other 2 2.6% 

 Total 76 100 

 

INTERPRETATION: 

 The information furnished outlines the unique Apollo Tyres products that respondents 

currently use, along side the corresponding wide variety of respondents and the percentage 

distribution. Here is a detailed interpretation of every product category primarily based on the given 

facts: 

Passenger Tyres : 

Number of respondents: 19 

Percentage of respondents: 25% 

Interpretation: A sector of the respondents (25%) presently use Apollo Tyres' passenger tires. This 

suggests a huge but not dominant share of clients who use these tires for their private motors like 

vehicles and SUVs. 

Commercial Tyres: 

Number of respondents: 21 

Percentage of respondents: 27.6% 

Interpretation: Approximately 27.6% of respondents use Apollo Tyres' commercial tires. This 

indicates a wonderful presence of customers who depend upon these tires for industrial vehicles 

consisting of vans, buses, or vehicles. 

Two Wheeler Tyres: 

Number of respondents: 34 

Percentage of respondents: 44.7% 

Interpretation: The majority of respondents (44.7%) use Apollo Tyres' -wheeler tires, indicating a 

full-size market percentage in this phase, which incorporates motorcycles, scooters, and different -

wheeled vehicles. 

Other: 

Number of respondents: 2 

Percentage of respondents: 2.6%  
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Interpretation: A small percentage (2.6%) of respondents use different Apollo Tyres merchandise 

now not distinct in the information. These may want to consist of distinctiveness tires or niche 

merchandise that cater to specific automobile kinds or programs. 

 Overall, the records highlights the numerous usage of Apollo Tyres across exceptional product 

categories, with a large presence within the -wheeler tire section. The utilization of passenger and 

business tires additionally shows a huge patron base, serving each private and industrial automobile 

needs. The inclusion of different merchandise in a smaller proportion suggests more than a few 

specialized offerings by means of Apollo Tyres catering to unique client necessities 

Showing Which Apollo Tyres product(s) do Respondent  currently use 

.  

Table-4 

Table Showing  overall satisfaction with the purchase experience.  

Sr.No Level Respondent % 

1 Very Satisfied 22 28.9 

2 Satisfied 35 46.1 

3 Neutral 17 22.4 

4 Dissatisfied 1 1.3 

5 Very Dissatisfied 1 1.3 

 Total 76 100 

 

 

INTERPRETATION:

The information provided illustrates the overall pride degrees of respondents with their buy revel in 

of Apollo Tyres, classified into distinct ranges. Here is an in depth interpretation of each pride level 

based totally at the given records: 

Very Satisfied 

   - Number of respondents: 22 

- Percentage of respondents: 28.9% 

Journal of Engineering Sciences Vol 15 Issue 04,2024

ISSN:0377-9254 jespublication.com Page 784



 

   -Interpretation: Nearly 29% of respondents expressed being very happy with their purchase enjoy 

of Apollo Tyres. This suggests a sizeable part of clients who had a very tremendous experience, 

likely because of factors inclusive of product satisfactory, customer support, and overall delight with 

the purchase manner. 

Satisfied 

   - Number of respondents: 35 

   - Percentage of respondents: 46.1% 

   - Interpretation: A majority of respondents (46.1%) indicated satisfaction with their buy 

experience. This shows that a vast part of clients had a wonderful revel in usual, even though no 

longer to the extent of being "very happy." 

Neutral 

   - Number of respondents: 17 

   - Percentage of respondents: 22.Four% 

   -Interpretation: About 22.4% of respondents remained neutral regarding their satisfaction with the 

acquisition enjoy. This ought to imply a section of clients who neither had strongly effective nor 

terrible reviews, likely influenced through factors like expectations assembly reality or common 

service first-rate. 

 

Dissatisfied 

   - Number of respondents: 1 

   - Percentage of respondents: 1.Three% 

   - Interpretation: A very small percent (1.Three%) of respondents expressed dissatisfaction with 

their purchase revel in. This suggests that the sizable majority of customers had effective or impartial 

studies, with handiest a negligible variety having a poor revel in. 

Very Dissatisfied 

   - Number of respondents: 1 

   - Percentage of respondents: 1.3% 

   - Interpretation: Similarly, a tiny percent (1.Three%) of respondents indicated being very 

disappointed with their buy revel in. This further highlights that dissatisfaction became rare a few of 

the surveyed customers. 

Overall, the facts suggests that a widespread majority of respondents had nice or impartial studies 

with their buy of Apollo Tyres, with pride tiers ranging from very glad to neutral, while 

dissatisfaction turned into minimal. This reflects properly on the overall consumer pride and the 

effectiveness of Apollo Tyres in turning in a excellent buy revel in to its clients. 

Chart Showing  overall satisfaction with the purchase experience.  
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Table-5 

Table Showing the How Respondent satisfied with the performance of Apollo Tyres : 

 

Sr.no Performance Respondent % 

1 Durability 24 31.6 

2 Traction 20 26.3 

3 Fuel Efficiency 22 28.9 

4 Comfort 33 43.4 

5 Overall 43 56.6 

6 NA(Not Applicable) 

 

3 3.9 

 Total 145 190.7 

INTERPRETATION:

Durability: 

Number of respondents: 24 

Percentage of respondents glad: 31.6% - About one-third of the respondents (31.6%) are happy with 

the sturdiness of Apollo Tyres, indicating a moderate level of pride in this thing. 

Traction: 

Number of respondents: 20 

Percentage of respondents glad: 26.3% 

-Roughly a quarter of the respondents (26.3%) are satisfied with the traction overall performance of 

Apollo Tyres, suggesting a highly decrease degree of pride in comparison to other elements. 

Fuel Efficiency: 

Number of respondents: 22 
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Percentage of respondents happy: 28.Nine% Nearly 29% of the respondents  are happy with the 

gasoline efficiency furnished via Apollo Tyres, indicating a slight degree of pleasure in this area. 

Comfort: 

Number of respondents: 33 

Percentage of respondents glad: 43.4% 

-Around 43% of the respondents expressed pride with the comfort presented by means of Apollo 

Tyres, suggesting a incredibly higher level of satisfaction compared to different factors. 

Overall Performance: 

Number of respondents: 43 

Percentage of respondents happy:56.6% 

- A majority of the respondents (56.6%) are satisfied with the general overall performance of Apollo 

Tyres, indicating a typically advantageous notion throughout various performance metrics. 

N/A (Not Applicable): 

Number of respondents: 3 

Percentage of respondents: 3.9% 

- A small percentage of respondents (3.9%) indicated that the query or thing turned into no longer 

applicable to them, which might be due to various reasons consisting of no longer proudly owning a 

car or not having experience with Apollo Tyre Overall, the statistics indicates that while Apollo 

Tyres normally perform well across different elements, there are versions in delight degrees 

amongst respondents, with comfort and average overall performance receiving extraordinarily higher 

pleasure scores in comparison to durability, traction, and fuel performance. 

Table -6 

Table Showing Respondent rate of  Choosing  Apollo Tyres compared to other tyre brands . 

Sr.No Rating Respondent % 

1 Much Better 24 31.6 

2 Better 37 48.7 

3 Similar 14 18.4 

4 Worse 1 1.3 

 Total 76 100 

 

INTERPRETATION:

The statistics provided presents the respondent's score of selecting Apollo Tyres compared to 

different tire manufacturers, categorised into exclusive rating levels. Here is a detailed interpretation 

of each score based on the given records: 

 

Much Better: 
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Number of respondents: 24 

Percentage of respondents: 31.6% 

Interpretation: About 31.6% of respondents rated Apollo Tyres as "an awful lot better" than different 

tire brands. This indicates a giant portion of customers who perceive Apollo Tyres as advanced in 

various components compared to its competition. 

Better: 

Number of respondents: 37 

Percentage of respondents: 48.7% 

Interpretation: The majority of respondents (48.7%) rated Apollo Tyres as "better" than other brands. 

This indicates that a tremendous share of clients view Apollo Tyres favourably and recollect it a 

leading preference over other tire manufacturers. 

Similar: 

Number of respondents: 14 

Percentage of respondents: 18.4% 

Interpretation: Approximately 18.Four% of respondents rated Apollo Tyres as "similar" to different 

tire brands. This indicates a segment of clients who perceive Apollo Tyres to be on par with its 

competitors in terms of performance, exceptional, and other factors. 

Worse: 

Number of respondents: 1 

Percentage of respondents: 1.3% 

Interpretation: A very small percent (1.Three%) of respondents rated Apollo Tyres as "worse" than 

different manufacturers. This suggests that the huge majority of customers either see Apollo Tyres as 

better or at least on par with different tire manufacturers, with most effective a negligible quantity 

perceiving it as inferior. 

Overall, the statistics indicates that a large part of respondents view Apollo Tyres favourably, with 

many thinking about it to be higher or an awful lot higher than different tire manufacturers. This 

positive notion speaks to Apollo Tyres' reputation, product quality, and overall performance inside 

the eyes of customers, positioning it as a aggressive choice within the tire market. 

Chart Showing Respondent rate of  Choosing  Apollo Tyres compared to other  

tyre brands 
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STATISTICAL TEST 

- Null Hypothesis (H0): There is no significant difference in the ratings of choosing Apollo Tyres 

compared to other tire brands among the respondents. 

- Alternative Hypothesis (H1): There is a significant difference in the ratings of choosing Apollo 

Tyres compared to other tire brands among the respondents. 

To perform the chi-square test for the given information, we can first calculate the expected 

frequencies for each rating class based totally on the entire sample length and the chances furnished. 

Then we will compute the chi-rectangular statistic to decide if there is a large distinction within the 

ratings of selecting Apollo Tyres in comparison to different tire manufacturers a number of the 

respondents. 

Next, we calculate the expected frequencies for each rating category based on the total sample size 

and the proportions of each category. The expected frequencies are calculated as follows: 

Let's calculate the expected frequencies and perform the chi-square test to determine if there is a 

significant difference in the ratings: 

1. Expected frequency for "Much Better": 76× 31.6100=24.016 

2. Expected frequency for "Better": 76×
48.7100=37.012 

3. Expected frequency for "Similar": 76×
18.4100=13.984 

4. Expected frequency for "Worse": 76×
1.3100=0.988 

Next, we perform the chi-square test using these expected frequencies and the observed frequencies. 

Observed frequencies: 

 "Much Better": 24 

 "Better": 37 

 "Similar": 14 

 "Worse": 1 

 The chi-square test statistic is calculated using the formula: 
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𝑥2∑.(𝑂𝑖−𝐸𝑖)𝐸𝑖 2→ 

where 𝑂𝑖iii6s the observed frequency and Ei is the expected frequency for each category. 

Next, we calculate the anticipated frequencies for each rating category based on the overall pattern 

size and the proportions of every class. The predicted frequencies are calculated as follows: 

 Plugging in the observed and expected frequencies, we get:  

 

x^2= (24-24.016)   +  (37-37.012)^2    + (14-13.984)^2   +  (1-0.988)^2 

24.016                   37.012                   13.984                 0.988 

 

x^2= (-0.016)^2   + (-0.012)^2    + (0.016)^2   +  (0.012)^2 

24.016             37.012           13.984           0.988 

 

x^2= 0.00256  +  0.000144    + 0.000256   +  0.000144 

           24.016        37.012            13.984            0.988 

 

x^2=0.000010657+0.000003891+0.000018384+0.000145631 

x^2=0.000178562 

The calculated chi-square value is approximately 0.000178562. 

 

Since the calculated chi-square statistic (0) is less than the critical value , we fail to reject the null 

hypothesis. 

This suggests that there is no significant difference between the observed and expected frequencies, 

and the distribution of customer satisfaction ratings is independent of the categories. 

6. CONCLUSION 

The conclusion of the research on customer delight with Apollo Tyres and its competition highlights 

numerous key findings and implications: 

Product Quality: The study located that customers understand Apollo Tyres to have comparable or 

advanced product excellent in comparison to its competitors. This superb notion contributes 

extensively to client satisfaction and loyalty.Customer Service: Customer carrier emerged as a 

critical factor influencing delight. Improvements in responsiveness, guide channels, and grievance 

resolution can decorate the overall purchaser enjoy and improve logo loyalty.Brand Perception: The 

take a look at revealed tremendous emblem perceptions for Apollo Tyres, but additionally 

highlighted regions in which brand photograph and recognition will be in addition superior to power 

customer trust and desire.Overall Experience: The holistic purchaser experience, which includes 

elements like buy process, delivery, and submit-buy help, notably impacts delight tiers. Streamlining 

these procedures and improving service services can lead to higher client delight and retention 

prices. 

In conclusion, the research underscores the significance of constantly monitoring and improving 

customer pride across all touchpoints. By addressing the identified demanding situations and 

leveraging strengths, Apollo Tyres can role itself as a patron-centric emblem, using lengthy-term 

achievement and competitiveness inside the tire manufacturing enterprise. 

Journal of Engineering Sciences Vol 15 Issue 04,2024

ISSN:0377-9254 jespublication.com Page 790



 

 

7. REFERENCE 

 S.K. Jasmine, R. Veerasundarareddy (2015),  

 Natarajan. T. Sivasakthi, and P. Muniyasamy (2016) 

 Dr. S.B. Iniyath Ahamed (2017) 

 Dr. M. Rajesh, Dr. T N V R L Swamy, Dr. Susan Chiriyath (2018) 

 

Websites 

 

 https://www.scribd.com/document/308137183/Apolo-Tyre 

 https://www.indianjournals.com/ijor.aspx?target=ijor:khoj&volume=9&issue=1&article=001 

 https://www.financialexpress.com/business/industry-apollo-tyres-tops-survey-on-satisfaction-

1172130/ 

 

Journal of Engineering Sciences Vol 15 Issue 04,2024

ISSN:0377-9254 jespublication.com Page 791

https://www.scribd.com/document/308137183/Apolo-Tyre
https://www.indianjournals.com/ijor.aspx?target=ijor:khoj&volume=9&issue=1&article=001
https://www.financialexpress.com/business/industry-apollo-tyres-tops-survey-on-satisfaction-1172130/
https://www.financialexpress.com/business/industry-apollo-tyres-tops-survey-on-satisfaction-1172130/

